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Google: Home Max Email

Design, image editing and production.
Desktop

Mobile
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Google: Jacquard Email Templates

Design, image editing, typesetting and production.
Levi’s, Desktop

Levi’s, Mobile

Yves Saint Laurent, Desktop

Yves Saint Laurent, Mobile
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Google: Jacquard Email Templates

Design, image editing, typesetting and production.
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Google: AdWords App Page for Google Play Store

Design, image editing and production.
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Google: AdWords Agency (aka Google Partners) Newsletter Emails

Design, illustration, typesetting and production.

February 2013
Sign into your account

January 2013
Sign into your account

Achieve better AdWords results
for your clients.

Achieve better AdWords results
for your clients.

Use Google Analytics with AdWords to go beyond the click and get more
out of the campaigns you manage.

Help your clients guide customers from product consideration to purchase.

Refine campaigns
using AdWords digital
marketing tools

View Google Analytics
data in your AdWords
account

Import Google
Analytics Goals and
Transactions

Simplify tracking and
marketing across your
customers' campaigns with
tools like Tag Manager,
conversion tracking,
audience reporting and
remarketing.

Import Google Analytics
data into AdWords to see
what happens after the click
- such as page visits and
how much time visitors
spent on a site.

Track ad ROI through the
AdWords interface by using
Goals and Transactions
data with the AdWords
Conversion Optimizer.

Learn more »

Learn more »

Learn more »

Call us today and connect with our Sales team. We can even help you build the first
AdWords campaign when you win the business.
xxx-xxx-xxxx
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Sincerely,
The AdWords Team
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Support your Display
Network campaigns
with strong keywords

Optimize targeting and
bidding to generate
additional conversions

Match the right people to
the right message by
advertising to your client’s
previous site visitors when
they browse across the web.

To get the most out of your
Display campaigns, create
dedicated ad groups and
populate them with relevant,
closely-related keywords.

Provide a little direction and
Display Campaign Optimizer
will automatically determine
the best placements and
prices for your ads.

Learn more »

Learn more »

Learn more »

What's new where you are?
{% block Header1 %}{% endblock %}
{% block Body1 %}{% endblock %}

Need help preparing a pitch?

What's new where you're at?

Use remarketing to
reach people who’ve
visited your client’s site

Develop your online
services with
Google Engage.
Join Google Engage and
learn about ways Google
can help your clients. And
follow us on Google+ to
connect with agencies just
like yours.
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Sincerely,
The AdWords Team

Develop your online
services with
Google Engage.
Join Google Engage and
learn about ways Google
can help your clients. And
follow us on Google+ to
connect with agencies just
like yours.

March 2013
Sign into your account

Enhanced campaigns are here.
What you need to know.
Today’s consumers access the web from a variety of devices. AdWords
enhanced campaigns was launched recently to help you better adapt to this
shift in consumer behavior. Help your clients make the most of this upgrade
using the tips below.
Why enhanced
campaigns?

New features in
enhanced campaigns

How to migrate to
enhanced campaigns

Connect customers with
the right ads by managing
bids by device, location
and time of day.

Set smart bid adjustments to
fine-tune targeting, add
context, and benefit from
advanced reporting.

Follow these step-by-step
instructions to upgrade
your clients’ existing
campaigns to enhanced
campaigns.

Learn more »

Learn more »

Learn more »

What's new where you are?
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{% block Header2 %}{% endblock %}
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See you online,
The AdWords Team
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{{updated_data.FooterText}}

© {{updated_data.Address}}
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Develop your online
services with
Google Engage.
Join Google Engage to help
your business grow and
your clients thrive. You can
also follow us on Google+
to connect with agencies
just like yours.
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Google: Illustrations for AdWords Agency (aka Google Partners) Newsletter Emails

Concepting and Illustration.
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Google: AdWords Step by Step Book, 7"x10", 38 pages, Print and PDF (Excerpt)

Design, concepting, illustration and production.

A guide to building successful
AdWords campaigns
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messenger download, coffee filters, condo sales, financial planner, book reviews, auto dealership, diamond engagement rings, global positioning system,
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diet, orthopedic inserts, home improvement how-to guide, exotic coffee gift basket, veterinary hospital, energy drink, stock recommendations, football
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piano, garden tools, japan vacations, sustainable design, california chardonnay, auto body repair, organic coffee, baseball trading cards, bbq
chicken recipe, wallpaper paste, mechanical pencils, tour scotland, anchovy paste, orthopedic surgeon, hybrid car, shoe polish, bookkeeping,
check cashing, dsl modems, rebar, dark chocolate, voice recognition software, cognitive behavioral therapy, admissions essay, dream catcher,
wood lathe, bubble bath, brazilian coffee, peasant skirt, forklift, lawnmower repair, designer sunglasses, business forms, alpaca sweater,
landscaping, sandwich shop, bicycle repairs, football jerseys, beard trimmer, leather jacket, baby stroller, express shipping, car wash, real estate

INTRODUCTION

Welcome to the AdWords Step by
Step guide to building successful
search advertising campaigns.

In addition, in the workbook sections at the end of each chapter, you’ll
get the opportunity to translate these lessons into real-world success
by creating your own high-quality ad campaigns. If you complete
each chapter’s workbook section, by the end of the book you’ll have
a ready-to-launch campaign putting these guidelines into practice.

Campaign

3

Ad
Group

gourmet
decaf coffee
beans

flavored
coffee
beans

hazelnut
coffee

Quick tip: Keep track of your keywords’ performance by
monitoring their status; you’ll find each keyword’s status
right alongside it in your account. An ‘Active’ status means
your keyword is triggering ads to appear on search pages.
An ‘Inactive for Search’ status means it isn’t. Click on any
of your keywords to get a full analysis of it and to find out
what you can do to improve its performance.

Your first step is to come up with as many keywords relating to your
campaign as possible. What words would someone search for on Google
to find your product or service? Try writing down every keyword that
comes to mind. You can refine your list later.

Brazilian
coffee

Step 3:

You get 2 lines of 35 characters each
to describe what you have to offer
www.Your-35-Character-URl.com

SHADE-GROWN AND
ORGANIC COFFEE BEANS

FlAVORED
COFFEE BEANS

KEYWORDS:

KEYWORDS:

KEYWORDS:

organic
coffee beans

coffee
chocolate coffee beans

shade grown coffee
shade grown coffee beans

flavored coffee
vanilla coffee

organic coffee
natural coffee
buy coffee beans

full-flavored imported coffee
flavored coffee beans
hazelnut coffee beans

coffee beans
best coffee
French roast coffee
gourmet decaf coffee
rich whole coffee beans
high quality dark coffee beans
cheap coffee

gourmet coffee beans

Above is an example of brainstorming
different keywords that relate to what
you offer.

gourmet decaf coffee

gourmet coffee

rich whole coffee beans

organic coffee beans

coffee beans

organic coffee

buy coffee beans

coffee

high quality dark coffee beans

shade grown coffee

natural coffee

shade grown coffee beans

chocolate coffee beans

(If you waited until this chapter to create your ad groups, make ad groups
out of your keywords by organizing the keywords by common themes –
for instance, by grouping keywords that are relevant to each specific
product or service you want to advertise, then turning each grouping
into a discrete ad group.)

flavored coffee
vanilla coffee cheap coffee

1A

3

Destination URl:
www.frothing-latte-bean.com

5

14 | PICKING THE RIGHT KEYWORDS

15

6

Putting it All Together

Keywords
Keywords

Ad

Ad

Ad

Ad

Ad

Ad

Good
Ad

Ad

Ad

Ad

Ad

Ad

Ad

Ad

Ad

are your top performers. Once you know
which of your ads work, you can rewrite
poorly performing ads so they’re more in
line with the good ones.

23

Create a new campaign.

Step 3:

Create more ads for your ad group.

Sign in to your AdWords account at http://adwords.google.com and
click the ‘Campaign Summary’ tab. Click ‘keyword-targeted’ beside ‘Create
a new campaign’ at the top of your campaign summary table. Follow the
campaign wizard steps to create a single campaign, ad group, and ad.
Choose one of the ad groups you created in the previous chapters to use
with the wizard. You’ll add your other ad groups in the next step.

Click the ‘Ad Variations’ tab above your ‘Ad Group’ details table (click the
appropriate campaign name, then click the appropriate ad group name).
Click ‘Text ad’ beside ‘Create New Ad’ above the table.
Complete the fields and save your ad.

Add more ad groups to your campaign.

That’s it. Your ads should begin showing on Google shortly. To view your
ads as they would appear on a regular Google search results page without
accruing extra impressions in your account, you can use the ‘Ad Preview
Tool’ at www.google.com/adpreview.

Keywords

Ad
Group
Keywords

Keywords
Keywords

Keywords

Ad
Group

Step 2:

Keywords

Go to the campaign details page (if you’re not already there) by clicking
the name of the campaign that you just created in step 1 or that you want
to edit.

Ad
Group

Campaign

Campaign

Click ‘Create new ad group’ above the campaign details table.
Use the wizard to create an ad and keyword list relating to the ad group.

6. What’s Right: This destination URl leads to a
landing page related specifically to gourmet
coffee beans.

Account

30 | ORGANIZING YOUR ACCOUNT

Keep on top of it, and keep at it.
Search advertising is dynamic – users are forever searching for different
products and services, and smart advertisers revise their ad campaigns
constantly to keep them performing well. In this ever-changing
environment, you should regularly test and refine your account structure,
keywords, and ads.
With AdWords, you have the unique advantage of being able to experiment
with your advertising as often as you like. Use your account performance
stats (such as click-through rates and conversion rates) to get immediate
feedback about how your advertising is doing. Then make changes to your
campaigns as necessary – which is easy with AdWords.

3. What’s Wrong: This destination URl leads to
the company’s home page, rather than to a page
promoting a specific product or service.

25

Ad

Ad

Keywords
Keywords

Ad
Group

Destination URl:
www.frothing-latte-bean.com/gourmet_coffee.html

5. What’s Right: This description details specific
product offerings and benefits.

Ad

Ad

You’ve created the essential parts of an AdWords campaign.
Now it’s time to put them all together in your AdWords account.
Just follow the steps on the following pages. (If you’re editing an
existing campaign, skip to step 2.)

Develop your description text.

2. What’s Wrong: This description is too general – it
would be much better if it focused on specific
products or services offered by the company
– and doesn’t contain a call to action.
In addition, luv isn’t a real word, and
so wouldn’t meet the AdWords
editorial guidelines.

Ad

Ad

22 | WRITING TARGETED ADS

Step 1:

SUMMARY

Premium coffee beans, French
roast, specialty blends. Buy now.
www.frothing.latte.bean.com

4. What’s Right: This headline focuses
on the specific offering, and contains
relevant keywords.

Ad

Ad

To see which of your messages resonate
with customers, write three or four ads at
one time. Then check your clicks. The ads
with the highest click-through rates (CTR)

French roast coffee

Gourmet Coffee Beans

1. What’s Wrong: This headline focuses on the
company’s name instead of on core selling points
and the keywords that trigger it.

Ad

Good
Ad

flavored coffee beans
flavored coffee
hazelnut coffee beans

1B
4

Ad

Ad

best coffee
full-flavored imported coffee

Here are two sample ads for the fictitious company Frothing latté Bean.
Each ad is meant to sell more gourmet coffee beans. The first ad is poorly
written. The second ad contains all the components of a well-written ad.

We have many different types of
coffee beans that you’ll luv.
www.frothing-latte-bean.com

Ad

buy coffee beans

Designate display and
destination URls.

Frothing Latté Bean

Writing Targeted Ads
The text of your ad is what attracts potential customers to
check out your business and the products and services you
offer. Ads that convince people to click on them are clear,
specific, and compelling. The idea is to “target” your audience
by convincing your customers that your products or services
are what they’re looking for.

GOURMET
COFFEE BEANS

Example 1:

1

CHAPTER 3

Example:

The display URl (the web address users see when they view your ad)
doesn’t have to be the same as your destination URl (where users land
when they click your ad). But it must be an actual URl for your site.
Choose a destination URl that promotes the exact product or service your
audience is searching for, rather than your usual home page.

Create your headline.

7

Next, move your keywords into the ad groups where they’re most relevant.
Remember to structure your ad groups in a way that makes sense and
is easy to track. For example, place keywords relating to gourmet coffee
in one ad group, and keywords relating to flavored coffee in another
ad group. The end result should make it easy for you to write ads that
correspond to the keywords being searched on.

Campaign Goal: Sell More Coffee Beans
Keyword brainstorm

13

2
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FIGURE 1:

Your Campaign Summary gives
you an at-a-glance view into the
performance of your various
AdWords campaigns.

6 | ORGANIZING YOUR ACCOUNT

Group

Example:

Italian
espresso
coffee

12 | PICKING THE RIGHT KEYWORDS

A 25-character headline

Step 2:

gourmet coffee beans
gourmet coffee

French
roast
coffee

There are three basic steps to building
the right keyword list: expand, group, and
refine. Start small; you can always add
keywords later.

Expand

Get help building your keyword list from the Keyword Tool
(http://www.google.com/adwords/keywordtool). Use it to generate
additional keyword ideas by entering a keyword or the URl of any web
page that’s relevant to your business. Don’t worry about capitalization –
AdWords is not case sensitive.

best
coffee

vanilla
coffee

The description should convey both key details and benefits of your
product or service. It should also include a call to action. Keep everything
as short and simple as you can. To start, list the products or services
in a particular ad group that you’re advertising (for example, gourmet
coffee beans, specialty coffee). Then add the benefits (for example, bulk
discounts, free shipping). Finally, put it all together with a call to action,
such as order now or join today.

CAMPAIGN 3 GOAl:

Increase “Coffee Buzz”
newsletter signups

Finally, give each campaign an appropriate name – such as its goal.
This makes tracking and editing your campaigns much easier later on.

Campaign goal: Sell more coffee beans
Possible keyword groupings:

natural
coffee

full-flavored
imported
coffee

When it comes to giving your AdWords
account a strong foundation – and making
it easier to get the most out of AdWords –
taking the following steps is key.

5

organic
coffee

shadegrown
coffee

buy coffee
beans

There are two main components to your
AdWords account: campaigns and ad
groups. An AdWords account can contain
up to 25 campaigns; a campaign can have
up to 100 ad groups; and ad groups can
include hundreds of keywords. You can find
all your campaigns, and their component ad
groups, in the Campaign Management tab
of your AdWords account.

4 | ORGANIZING YOUR ACCOUNT

Sell more
coffee
beans

Step 2:

CAMPAIGN 2 GOAl:

Sell more teas

Remember to keep your audience in mind. Target only the locations where
you offer services, and target the language in which your ads are written.
If you have an international audience, split your campaigns by country.

discount
coffee

The best headlines relate directly to the keywords being searched; this
makes an ad seem especially relevant to the searcher’s interests. So it’s
best to include one of your keywords in your headline. Plus, if any of the
words in the keyword that triggers your ad are present in your headline
or ad copy, they will appear in bold font in your ad.

CAMPAIGN 1 GOAl:

Stick to one goal per campaign.

Once you know what you want to do with your AdWords campaigns, it’s
time to put your plan into action. Structure each campaign around just one
goal – like increasing signups or selling more coffee beans. We suggest
you separate campaigns by theme or product line (such as coffee beans,
coffee gifts, teas). Or use the same structure for your campaigns as you do
for your website.

Ad
Group

Ad
Group

Ad
Group

Step 1:

Step 1:

Example:

Sell more coffee beans

Campaign

Ad
Group

cheap
coffee

URl

What does your business offer?
How is your business different from its competitors?
What do you want to achieve with your advertising?
How much do you want to spend per month?
Who’s your core audience?
Where do you provide services?

The experts say: Think quality. Quality defines everything
at AdWords, from how much you pay to how your ads
perform. AdWords uses a formula called Quality Score to
measure your ads’ quality. Ads that relate to what your
customers are looking for achieve higher Quality Scores
– and the higher the Quality Score, the lower the cost of
your minimum CPC bid. By developing a well-organized
account with relevant keywords and ads, you can help
ensure higher Quality Scores. That means more business
– and more bucks – for you in the long run.

Campaign Goals

Step 2:

Keywords are the guts of your ad campaign. They set the
entire advertising process in motion. If users are looking
for your product or service, they’ll find you more quickly
if you’ve chosen the right keywords.

Headline

•
•
•
•
•
•

Account

An important note: Getting the most out of AdWords requires ongoing
experimentation. Whether you’re brand new to AdWords or are an AdWords
veteran, following the guidelines in these pages will help you create and
hone your campaigns to give you the maximum possible return on your
advertising investment.

Picking the Right Keywords

Description

For every campaign you create, you get to choose a budget, pick where
your ads appear geographically (within a specific country, city, or within
a custom-created area that you specify), and select where your ads
appear online (on search pages, content pages, or both). When you’re
creating your campaigns, ask yourself the following questions to get
a better picture of how you should set them up to maximize your
AdWords success:

Organization gives your account a solid framework, making
it easier to determine which of your ads, campaigns, and
keywords are working, and which aren’t, so you can alter or
add campaigns as necessary.

The following pages contain important information to help you make
your ad campaigns as successful as possible. How to structure your
account, how to pick the right keywords, how to write your ads – what
you’ll learn here will give you the tools you need to build effective and
successful campaigns.

Plan your campaigns around
your business needs.
Before you start building your campaigns, it’s important to develop a plan
for your AdWords advertising. Think hard about your business and what
you want to accomplish with your ads.

Organizing Your Account

CHAPTER 2

Your ad consists of three parts:

Step 1:

CHAPTER 1

Thanks for advertising using AdWords. We’re confident that the lessons in
this guide will serve you well.

31
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Delta Airlines: Uplift

Introduction
The following is work produced with the Epsilon / Delta
Creative Team including four to five campaigns per year
for Delta Uplift, an employee incentive program with cash
rewards and miles, to get customers to sign up for Delta
SkyMiles® Credit Cards. The program is supported by the
Delta Uplift website, also created and maintained by the
Epsilon Delta team.
The examples that follow show the Uplift Web Site
and elements comprising one of the recent Delta Uplift
campaigns, Fall Limited Time Offer (LTO).

Mark Eastman

Delta Airlines: Fall Limited Time Offer Website

Design, image editing and production.
Get Started

Dashboard

Account History

Tools

Training

Mark Eastman

Delta Airlines: Fall LTO Website — Digital Portal Assets

Design, image editing and production.

Teaser — Desktop

Launch — Desktop

Teaser — Mobile

Launch — Mobile

Mark Eastman

Delta Airlines: Fall LTO Emails

Design, image editing and production.
Email 1 (4 segmented versions)

Email 2 (4 segmented versions)

Email 3 (4 segmented versions)

Email 4 (2 segmented versions)

Desktop

Desktop

Desktop

Desktop

Mobile

Mobile

Mobile

Mobile

Mark Eastman

Delta Airlines: Fall LTO — Print: Dual Card Pamphlets, 4"x 9"

Design, image editing, typesetting and production.
purchases of travelers checks, purchases of gift cards; person-to-person
payments, purchases or reloading of prepaid cards, or purchases of other
cash equivalents. Bonus miles will be posted to your Delta SkyMiles
account 8 to 12 weeks after the end of each month. To be eligible to
receive miles, your Card account must not be canceled or past due at the
time of fulfillment. This offer is subject to change without notice.

®

LIMITED-TIME OFFER EXPIRES 10/30/20192

AND 5,000 MQMs.2

All SkyMiles program rules apply to SkyMiles program membership, miles,
offers, mile accrual, mile redemption, and travel benefits. To review the rules,
please visit delta.com/memberguide. Offers are void where prohibited by
law. Offers are subject to change without notice. Other restrictions apply.
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© 2019 American Express National Bank.
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inside for details.

$100 Statement Credit

after you make a Delta purchase with your
new Card within your first 3 months.2
Annual Fee $195 9 ($250 if application is
received on or after 1/30/2020).

8. American Express will not charge any foreign transaction fee on
the purchases you make outside of the United States with your Card.
However, there may be circumstances where ATMs or merchants charge
a fee on foreign transactions.
9. Annual Fee: The annual fee for the Platinum Delta SkyMiles® Credit Card
is $195 ($250 if application is received on or after 1/30/2020). APRs: The
following APRs will vary with the market based on Prime Rate. APR for
Purchases: currently 17.74% to 26.74%, based on your creditworthiness
and other factors as determined at the time of account opening. APR on
balance transfers requested within 60 days of account opening: currently
17.74% to 26.74%, based on your creditworthiness and other factors.
APR for Cash Advances: 27.24%, Penalty APR: 29.99%, Variable rates are
accurate as of 8/1/2019. The variable Penalty APR will not exceed 29.99%.
Other Charges: Cash Advance Fee: Either $10 or 5% of the amount of
each cash advance, whichever is greater. Balance Transfer Fee: Either
$5 or 3% of the amount of each transfer, whichever is greater. Foreign
Transaction Fee: None. Plan Fee (Fixed finance charge): Up to 1.23% of
each purchase moved into a plan based on the plan duration, the APR that
would otherwise apply to the purchase and other factors. The APRs do not
apply to plan balances.

7. Program is limited to Basic (not Additional) Gold and Platinum Delta
SkyMiles and Delta Reserve Credit Card Members, as well as to Gold
and Platinum Delta SkyMiles Business Credit Card Members and Delta
Reserve for Business Credit Card Members. New Card Members are
eligible to use Pay with Miles upon receipt of their Card. Eligible only on
Delta and Delta Connection® carrier-operated and ticketed flights booked
at delta.com. Not available on other codeshare flights. Eligible flights for
this program will be marked as Pay with Miles eligible. Miles redemptions
must be in 5,000 mile increments, with a minimum of 5,000 miles for
redemption, and the number of miles redeemed will be rounded up to
the nearest 5,000 mile increment, as applicable. Use your Delta SkyMiles
Credit Card to pay for the remaining ticket price
1 when using Pay with
EXPIRES
10/30/2019
Miles. Five thousand
miles generally
provides $50 of value. However, you
may receive less value per mile if the cost of a ticket you choose to cover
entirely with miles is not a multiple of $50. All Pay with Miles tickets will
®
earn mileage, and will earn Medallion Qualification Dollars, for the portion
of the base fare and carrier-imposed surcharges remaining that is paid in
currency after miles are applied to the ticket total. Mileage redemption
insidetoward
for details.
willSee
be applied
the base fare and carrier-imposed surcharges prior
to being applied toward taxes and fees. In addition, all Pay with Miles
tickets are eligible for Medallion Qualification Segments, and Medallion
Qualification Miles. Pay with Miles tickets are not eligible for Best Fare
EARN
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$1 SPENT
Guarantee
and may not
be combined
with any other forms of mileage
® Medallion Complimentary
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as Award
TravelDelta
tickets.
on your
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madesuch
directly
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Upgrades on Pay with Miles tickets are subject to availability and may
Card, plus one
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for Except
everyday
purchases
not mile
be eligible
all flights.
for tickets
refunded under Delta’s
Risk Free Cancellation policy, miles redeemed with Pay6with Miles cannot
you makebeonre-deposited
your Card
as member’s
a SkyMiles
member.
in the
SkyMiles
Account — even for fully
refundable fares. Residual value for a changed or canceled ticket will be
issued as an e-certificate applicable to future Delta purchases. For terms,
conditions, and restrictions, visit delta.com/paywithmiles.

Gold Delta SkyMiles
Credit Card

TERMS AND CONDITIONS

60,000
75,000
PLATINUM
DELTA
SKYMILES CREDIT CARD
EARN 30,000
EARN 35,000
BONUS MILES.
BONUS MILES
75,000

PLATINUM DELTA SKYMILES® CARD

7. Program is limited to Basic (not Additional) Gold and Platinum Delta
SkyMiles and Delta Reserve Credit Card Members, as well as to Gold
and Platinum Delta SkyMiles Business Credit Card Members and Delta
Reserve for Business Credit Card Members. New Card Members are
eligible to use Pay with Miles upon receipt of their Card. Eligible only on
Delta and Delta Connection® carrier-operated and ticketed flights booked
at delta.com. Not available on other codeshare flights. Eligible flights for
this program will be marked as Pay with Miles eligible. Miles redemptions
must be in 5,000 mile increments, with a minimum of 5,000 miles for
redemption, and the number of miles redeemed will be rounded up to
the nearest 5,000 mile increment, as applicable. Use your Delta SkyMiles
Credit Card to pay for the remaining ticket price when using Pay with
Miles. Five thousand miles generally provides $50 of value. However, you
may receive less value per mile if the cost of a ticket you choose to cover
entirely with miles is not a multiple of $50. All Pay with Miles tickets will
earn mileage, and will earn Medallion Qualification Dollars, for the portion
of the base fare and carrier-imposed surcharges remaining that is paid in
currency after miles are applied to the ticket total. Mileage redemption
will be applied toward the base fare and carrier-imposed surcharges prior
to being applied toward taxes and fees. In addition, all Pay with Miles
tickets are eligible for Medallion Qualification Segments, and Medallion
Qualification Miles. Pay with Miles tickets are not eligible for Best Fare
Guarantee and may not be combined with any other forms of mileage
redemption, such as Award Travel tickets. Medallion Complimentary
Upgrades on Pay with Miles tickets are subject to availability and may
not be eligible on all flights. Except for tickets refunded under Delta’s
Risk Free Cancellation policy, miles redeemed with Pay with Miles cannot
be re-deposited in the member’s SkyMiles Account — even for fully
refundable fares. Residual value for a changed or canceled ticket will be
issued as an e-certificate applicable to future Delta purchases. For terms,
conditions, and restrictions, visit delta.com/paywithmiles.

TERMS AND CONDITIONS

purchases of travelers checks, purchases of gift cards; person-to-person
payments, purchases or reloading of prepaid cards, or purchases of other
cash equivalents. Bonus miles will be posted to your Delta SkyMiles
account 8 to 12 weeks after the end of each month. To be eligible to
receive miles, your Card account must not be canceled or past due at the
time of fulfillment. This offer is subject to change without notice.
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EARN 30,0
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LIMITED-TIME OFFER EXPIRES 10/30/20192

LIMITED-TIME OFFER EXPIRE
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Credit Card

Gold Delta S
Credit Card

AND 5,000 MQMs.2

See inside for details.

See inside for d

8. American Express will not charge any foreign transaction fee on
the purchases you make outside of the United States with your Card.
However, there may be circumstances where ATMs or merchants charge
a fee on foreign transactions.

FIRST CHECKED BAG FREE
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is $195 ($250 if application is received on or after 1/30/2020). APRs: The
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family
ofmarket
four.4based on Prime Rate. APR for
®

PAY WITH MILES
lets you redeem for all or part of the cost of your
tickets when booking at delta.com — for every 5,000
miles redeemed, get $50 off the cost of your ticket.7

APPLY USING IN-FLIGHT WI-FI

Purchases: currently 17.74% to 26.74%, based on your creditworthiness
and other factors as determined at the time of account opening. APR on
balance transfers requested within 60 days of account opening: currently
17.74% to 26.74%, based on your creditworthiness and other factors.
APR for Cash Advances: 27.24%, Penalty APR: 29.99%, Variable rates are
accurate as of 8/1/2019. The variable Penalty APR will not exceed 29.99%.
Other Charges: Cash Advance Fee: Either $10 or 5% of the amount of
each cash advance, whichever is greater. Balance Transfer Fee: Either
or 3% of the amount of each transfer, whichever is greater. Foreign
MAIN$5
CABIN
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APPLY ONLINE TODAY!

ANNUAL COMPANION CERTIFICATE
Enjoy a Domestic Main Cabin Round-Trip Companion
Certificate each year upon renewal of your Card.#

www.deltaapply.com/

Access
the Card application for
# Payment of the government imposed taxes and fees of no more than $75 for
domestic flights (for itineraries with up to four flight segments) is required.
freeround-trip
while
on your flight using
Baggage charges and other restrictions apply. See terms and conditions for details.
Gogo® In-flight Wi-Fi, if available.

All SkyMiles program rules apply to SkyMiles program membership, miles,
offers, mile accrual, mile redemption, and travel benefits. To review the rules,
please visit delta.com/memberguide. Offers are void where prohibited by
Don’t wait,
fortothe
Card
that’s
right
forrestrictions
you. apply.
law.apply
Offers today
are subject
change
without
notice.
Other
New benefits are coming soon and will be automatically applied to your
Card effective 1/30/2020. Learn more at NewDeltaAmex.com .

1-877-357-2532
1-877-357-2532
See how on the cover.

Call or apply online today!

Please provide this Referral Code

© 2019 Delta Air Lines, Inc.
(PPR number) when prompted.
© 2019 American Express National Bank.

APPLY USING IN-FLIGHT WI-FI
Access the Card application for
free while on your flight using
Gogo® In-flight Wi-Fi, if available.

APPLY ONLINE TODAY!

www.deltaapply.co
1-877-357-2532
1-877-357-2532

Pleas
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Delta Airlines: Fall LTO — Print: Dual Card Pamphlet Inserts, 8.5"x 11"

Design, image editing, typesetting and production.

IFS

ACS

PURL Push

LIMITED-TIME

LIMITED-TIME

30,000

OFFER IS ON NOW

BONUS
MILES

35,000

October 1– 30
See complete offer details in
the enclosed pamphlets.

30,000

OFFER IS ON NOW

35,000

October 1– 30
See complete offer details in
the enclosed pamphlets.

Your Limited-Time Offer pamphlets are here!
Use these and the QR badge to promote this hot deal.

BONUS
MILES

Terms Apply.

1.

The morning of October 1, stock these Limited-Time
Offer pamphlets in the lounge AMEX brochure towers
(where available) and/or resource areas

2.

Discard any and all earlier versions of the pamphlets

3.

From October 1–30, restock pamphlets in each location
every morning and evening

4.

Keep track of pamphlet usage — if you think you’re
going to run out of inventory within 5–7 days, contact
support@deltauplift.com before you run out

5.

The evening of October 30, remove all Limited-Time
Offer pamphlets and dispose of any remaining inventory

6.

At the beginning of the first shift on October 31, set
out the new general Welcome Offer pamphlets in the
lounge AMEX brochure towers (where available)
and/or resource areas

H E R E ’ S W H AT T O D O AT Y O U R L O C AT I O N

• Delta Employees can earn $50–$75 for every approved
Delta SkyMiles Credit Card application that includes
their PPR# (referral code)

2.

Discard any and all earlier versions of the pamphlets

3.

From October 1–30, Agents behind the counters
should place their customer’s travel documents inside
a Limited-Time Offer pamphlet

4.

From October 1–30, restock pamphlets in each location
every morning and evening

5.

Keep track of pamphlet usage — if you think you’re
going to run out of inventory within 5–7 days, contact
support@deltauplift.com before you run out

6.

The evening of October 30, remove all Limited-Time
Offer pamphlets and dispose of any remaining inventory

7.

At the beginning of the first shift on October 31, set
out the new general Welcome Offer pamphlets at every
check-in and bag drop counter and in the check-in
kiosk holders

• Visit deltauplift.com or

• Remind your teams that the special Limited-Time Offer
PA should be made on every flight — it can be found on
the IFS Portal and it replaces the mandatory PA found in
section 4 of the announcement handbook

• Go to Delta Net > click “All Tools” on the bottom
right-hand side of the page > select Uplift >
follow link to deltauplift.com

• Flight Attendants can order personalized Limited-Time
Offer pamphlets with their PPR# pre-printed on them
for free at deltauplift.com/promotools

• Flight Attendants should get ready to promote the
Limited-Time Offer by enrolling in Uplift and taking
online training for the Gold and Platinum Cards:

LIMITED-TIME

• Visit deltauplift.com or
• Go to Delta Net > click “All Tools” on the bottom
right-hand side of the page > select Uplift >
follow link to deltauplift.com
• Delta Employees can earn $50–$75 for every approved
Delta SkyMiles Credit Card application that includes
their PPR# (referral code)
• Every customer with printed travel documents should get
a pamphlet — the information in the pamphlet supports

• If a customer has questions about the Cards or the
Limited-Time Offer and other customers are waiting,
Agents may direct the customer to the lobby Agent
• Agents can order personalized Limited-Time Offer
pamphlets with their PPR# pre-printed on them
for free at deltauplift.com/promotools
• Remind your team that their Uplift QR badges
always take customers to the current offer,
including this one!

Learn more about this offer at deltauplift.com/LTO

BONUS
MILES

35,000

October 1– 30
See complete offer details in
the enclosed pamphlets.

BONUS
MILES

Terms Apply.

H E R E ’ S W H AT T O D O T O E A R N M O R E U P L I F T R E W A R D S
U S E YO U R P E R S O N A L I Z E D T O O L S
The enclosed pamphlets are personalized just for you. Use these and/or your Uplift
QR badge to promote the Limited-Time Offer to customers, family, and friends and
close the sale.
I M P O R TA N T
Discard any and all earlier versions of the pamphlets. Only distribute the current
pamphlets October 1–30, 2019 — your customers will not be able to access the
Limited-Time Offer before or after these dates.
NEED MORE?
Order more personalized Limited-Time Offer pamphlets free of charge at
deltauplift.com/promotools by the end of the day on October 22 to get them
before the Limited-Time Offer ends.

• Remind your team that their Uplift QR badges
always take customers to the current offer,
including this one!

PURL Order

October 1– 30

the campaign without any extra promotion required
(but Agents may promote the offer as time permits)

30,000

Learn more about this offer at deltauplift.com/LTO

GENERIC IFS FALL 2019 LTO

See complete offer details in
the enclosed pamphlets.

• Agents should get ready to promote the Limited-Time
Offer by enrolling in Uplift and taking online training
for the Gold and Platinum Cards:

OFFER IS ON NOW

Learn more about this offer at deltauplift.com/LTO

OFFER IS ON NOW

B R I E F YO U R T E A M T H E W E E K O F S E P T E M B E R 3 0

LIMITED-TIME

Your Limited-Time Offer pamphlets are here!
Use these and the QR badge to promote this hot deal.

H E R E ’ S W H AT T O D O AT Y O U R L O C AT I O N

B R I E F YO U R T E A M T H E W E E K O F S E P T E M B E R 3 0

At the start of the first shift on October 1, display these
Limited-Time Offer pamphlets in the check-in kiosk
holders, at check-in and bag drop counters, and behind
gate and help desk counters and baggage services desks

BONUS
MILES

Terms Apply.

Your Limited-Time Offer pamphlets are here!
Use these and the QR badge to promote this hot deal.

1.

BONUS
MILES

PURL ORDER FALL 2019 LTO

Contractor

30,000

BONUS
MILES

35,000

BONUS
MILES

Terms Apply.

Your Limited-Time Offer pamphlets are here!
Use these and the QR badge to promote this hot deal.

LIMITED-TIME
OFFER IS ON NOW

30,000

BONUS
MILES

35,000

October 1– 30
See complete offer details in
the enclosed pamphlets.

BONUS
MILES

Terms Apply.

Put these Limited-Time Offer pamphlets on display today
and help your team elevate customers’ travel experiences.
T H E S E PA M P H L E T S I N C L U D E :

H E R E ’ S W H AT T O D O T O E A R N M O R E U P L I F T R E W A R D S
ACCE P T PROMOTIONAL RULES
Before you can promote this offer, you must review and accept the Limited-Time Offer
Terms and Conditions at deltauplift.com/LTO.
TA K E T H E T R A I N I N G
Get ready to promote the Limited-Time Offer by taking the Uplift online training for the Gold
and Platinum Cards — you can earn miles for any new training you haven’t taken.
U S E YO U R P E R S O N A L I Z E D T O O L S
The enclosed pamphlets are personalized just for you. Use these and/or your Uplift QR badge
to promote the Limited-Time Offer to customers, family, and friends and close the sale.
I M P O R TA N T
Discard any and all earlier versions of the pamphlets. Only distribute the current pamphlets
October 1–30, 2019 — your customers will not be able to access the Limited-Time Offer
before or after these dates.

Details of the current Limited-Time Offer for the Gold and Platinum Delta SkyMiles® Credit Cards
and an overview of the top travel benefits that come with the Cards.

L E A D E R S , H E R E ’ S W H AT T O D O :
1

Discard any and all earlier versions of Card pamphlets in your area — dual card pamphlets
should be removed the evening of September 30.

2

Put the enclosed new pamphlets on display where customers and employees will have
easy access to them — check-in counters, kiosks, service counters, gates, and IFS lounges.
This ensures that your customers will get the most current Card offers and information.

3

If you need more pamphlets, you can order them by calling 1-800-667-1068.
Hours: Mon–Fri, 9am–6pm ET (except on U.S. holidays).

NEED MORE?
Order more personalized Limited-Time Offer pamphlets free of charge at
deltauplift.com/promotools by the end of the day on October 22 to get them
before the Limited-Time Offer ends.

GENERIC ACS FALL 2019 LTO

Learn more about this offer at deltauplift.com/LTO
PURL PUSH FALL 2019 LTO

Thank you for supporting Uplift!
GENERIC CONTRACTOR FALL 2019 LTO
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