Mark Eastman Samples (work at Epsilon)

mark@medesignphoto.com
www.medesignphoto.com

Google
Delta Airlines



Mark Eastman Selected Portfolio

Google



Mark Eastman

Google: Home Max Email

Design, image editing and production.
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Mark Eastman

Google: Jacquard Email Templates

Design, image editing, typesetting and production.

Levi’s, Desktop

JACOUARD

150 years of Levi's® denim
innovation meets Google
engineering to create this
8mundbreaking arment, with
acquard technology built in.

The Levi's® Trucker Jacket
with Jacquard™ by Google
is as aspirational as it is
functional. It seamlessly
merges Lavi's® iconic style
with the technology of
Google, to inspire connection
and enhance experiences
everyday. This innovative
jacket is easy o use, as a
few simple gestures will
keep you connected — not
distracted — while you're on
the go.

Google GLLJ

Levi’s, Mobile

JACQUARD

150 years of Levi's
denim innovation
meets Google
engineering to create
this groundbreaking
garment, with
Jacquard technology
built in.

The Lovi's™ Trucker Jacket
with Jacquand TM by Goagla ia
a5 asprabonal as it is
functional. H seamiassly
esiges Livi's" ioonic styla
with tha technalogy of Google,
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evenyday. This innavalive
jackal ia paty 4o A8, A8 & lew
simpiy gosturns will knog wo
connecled - nol dstracted
whils you're on The oo

Google Baw

Yves Saint Laurent, Desktop

JACOUARD

With Jacquard technology,
the Cit-e Backpack is
enhanced with a new level of
functionality: with just a
simple gesture, you can
contral your music, keep
track of your coveted
belongings, and capture
moments on the go.

Make it yours.

Pessonalize and enhonce your Cit-8
Backpack with various Jacquard Abilities
Assign your Tavorite Abilites o gesiuas
With ACons, you can cuslomize gesiutes
to access online services, apps, and
informaticn withoud reaching for your phane
Sat up Alerts to gel notified when your
ride-shane arrives or when you gel a
message ramm an Enponant loved one

Google

Gl -1

Yves Saint Laurent, Mobile
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Mark Eastman

Google: Jacquard Email Templates

Design, image editing, typesetting and production.

JACOQUARD

by Geoogle

denim innovation
meets Google

garment, with

built in.

The Levi's™ Trucker Jacket

as aspirational as it &5
funclional. i seambessly
menges Levi's™ iconic style

ta inspira connedction and
anhance axperianceas
everyday. This innovative

connacted - not distracted -
while you're on the go.

150 years of Levi's’

engineering to create
this groundbreaking

Jacquard technology

with JacquardTM by Google is
with the technology of Google,

jackel is easy to use, as a lew
simple gesturas will keap you

JACQUARD

150 years of Levi's
denim innovation
meets Google
engineering to create
this groundbreaking
garment, with
Jacquard technology
built in.

The Levi's” Trucker Jacket
with JacquardTM by Google is
as aspirational as itis
functional. It seamlessly
merges Levi's” iconic style
with the technology of Google,
to inspire connection and
enhance experiences
everyday. This innovative
jacket is easy to use, as a few
simple gestures will keep you
connected — not distracted —
while you’re on the go.

Google
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Mark Eastman Google: AdWords App Page for Google Play Store

Design, image editing and production.

B+ Googleplay | searcn Bl O Shae

AdWords

Google Inc. -May 2, 2074
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Description

The AdWords maobile app helps you stay connected with your ad campaigns from anywhere, using your Android smartphane, You can easily view your ads’ performance
on the go with this simplified companion toyour desktop account. So you'll keep your campaigns running smaoothly—no matter where your business takes you.

- View campaign stats

- Update bids and budgets

- Get real-time alerts and notifications

-Call a Google expert at any time

- Act on suggestions to improve your campaigns

This app is for existing AdWords customers only. AdWords Express users can download their own app in the Google Play Store. To learn more about advertising with

Google, visit google.com/ads




Mark Eastman Google: AdWords Agency (aka Google Partners) Newsletter Emails

Design, illustration, typesetting and production.

GDJ}S?E AdWords

Achieve better AdWords results
for your clients.

Use Google Analytics with AdWords to go beyond the click and get more
out of the campaigns you manage.

Need help preparing a pitch?

Call us today and connect with our Sales team. We can even help you build the first
AdWords campaignh when you win the business.

XXX-XXX-XXXX

Join Google Engage and
learn about ways Google
can help your clients. And
follow us on Google+ to
connect with agencies just
like yours.

Go\_agle AaWords

-~ @e@

Gox 3816 AdWoras

Today’s consumers access the web from a variety of devices. AdWords
enhanced campaigns was launched recently to help you better adapt to this
shift in consumer behavior. Help your clients make the most of this upgrade
using the tips below.




Mark Eastman Google: lllustrations for AdWords Agency (aka Google Partners) Newsletter Emails

Concepting and lllustration.
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Mark Eastman Google: AdWords Step by Step Book, 7"x10", 38 pages, Print and PDF (Excerpt)

Design, concepting, illustration and production.

U Step 1: Plan your campaigns around The experts say: Think quality. Quality defines everything
your business needs. at AdWords, from how much you pay to how your ads

perform. AdWords uses a formula called Quality Score to

measure your ads’ quality. Ads that relate to what your

A guide to building successful
) . o customers are looking for achieve higher Quality Scores
AdWords campaigns g"te‘wmzmtf“; A‘g‘WO'dS S‘EP;’Y‘ —~ Organizing Your Account - and the higher the Quality Score, the lower the cost of
ep guide to building successfu . + account a solid framework, making s your minimum CPC bid. By developing a well-organized
o of yourads,campaigns, and o account with relevant keywords and ads, you can help

search advertising campaigns.
ensure higher Quality Scores. That means more business

- and more bucks - for you in the long run.

ortat formtionto el ou ek add campai .

Example
Compaign coss

e
? ;

Account

3
]

Step2:

!

-+ AdWords -
‘ .

Quick tip: Keep track of your keywords’ performance by Step 2: Group

monitoring their status; you'll find each keyword's status
right alongside it in your account. An ‘Active’ status means.
your keyword is triggering ads to appear on search pages,
An ‘Inactive for Search’ status means it isn't. Click on any

of your keywords to get a full analysis of it and to find out "
what you can do to improve its performance.

Writing Targeted Ads

tattracts potential customers to

Picking the Right Keywords

are the guts of your ad campaign. Th

Example:

entir
for your product or serv
i you've chosen the right

ertsing

Step': Expand

Example:

|

T Step3: Designate display and Step 1: Create a new campaign Step3: Create more ads for your ad group,
destination URLs.

e — fotae 2o ot
i e o
Putting it All Together
el parts of an AdWords
Step 1 Create your headline. iem all together in your AdWords t
ing pags (fyou'e sdting an

xisting campaign, kip o step
efo 9o E £
O,

Q ] Q p Step2: Add more ad groups to your campaign.
1

o e o A~

[

Step2:
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Mark Eastman Delta Airlines: Uplift

Introduction

The following is work produced with the Epsilon / Delta
Creative Team including four to five campaigns per year
for Delta Uplift, an employee incentive program with cash
rewards and miles, to get customers to sign up for Delta
SkyMiles®Credit Cards. The program is supported by the
Delta Uplift website, also created and maintained by the
Epsilon Delta team.

The examples that follow show the Uplift Web Site
and elements comprising one of the recent Delta Uplift
campaigns, Fall Limited Time Offer (LTO).




Mark Eastman

Delta Airlines: Fall Limited Time Offer Website

Design, image editing and production.

Get Started
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Mark Eastman Delta Airlines: Fall LTO Website — Digital Portal Assets

Design, image editing and production.

Teaser — Desktop

LIMITED-TIME OFFER

Starting October 1

Take the steps outlined below so you'll be ready
to promote the Gold, Platinum, and Reserve
Cards when this offer starts!

GOLD DELTA SKYMILES® CARD PLATINUM DELTA SKYMILES® CARD

Teaser — Mobile

Prepare to promote this special offer for
the Gold, Platinum and Reserve Cards!

; DELTA RESERVE® CARD

i ADELTA
= SKYMILES

Launch — Desktop

LIMITED-TIME OFFER

Now through October 30

MNow you can tell customers, family, and friends
about the extra incentives for our top three Cards
and cash in with every new Card Member you refer!

GOLD DELTA SKYMILES™ CARD PLATINUM DELTA SKYMILES® CARD

Launch — Mobile

You can now offer thousands of extra
Bonus Miles on our top three Cards!

; DELTA-RESERVE® CARD

YMILES § y




Mark Eastman

Delta Airlines: Fall LTO Emails

Design, image editing and production.

Email 1 (4 segmented versions)
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Email 2 (4 segmented versions)

Desktop Mobile

Uplift ¥ ...

LY el o WIE B0 GO
LIMITED-TIWE OFFER
OHLY OME BOAE WILK TO G04
LIMITED-TIME OFFER

sinka 01 Gowmnes 1

Hickn O Oclolar 1

b 4 e SN £ Y T PG o T b T
T e
g o b e ity ] e el

b e § e e Gl
i e e

s ey, s . e g e P — g o S
. e e e s T e

Prepass by sarm eutra canh oy

ﬂ r- - takrg 13 B Deta St
- Gl Carrie’ Dl Uphl wil
ke it [y R e e
e rm— T e ey s B o ey -
gy e e R iy il Ve Bnpboain o et
1-—| B By Pk Lisled: Tevn Cfias
ﬂ'l =4 {—:-':':. B ot (et

Emmert o Som Card et
e ]

LI DR TORTRE W11 CAAD AT AT ST e e — e Ol
W el e ey e
L TR — i

b B g e S g T T

n ey ke S e v

P

CAMILL TRAVFLEA"

Teln i tn G G b

e
AR

Cmgern ol Card i o

TLL CLETCAAER S [WTD )
WELAGERD WITH LLIFT

Formyiry o Tnbs gkl ™ Do it

s vt R e s
AR ) O

Email 3 (4 segmented versions)
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Email 4 (2 segmented versions)

Desktop

WY

LIMITED-TIME OFFER
DS SO

ON!

Fagiran Dtace: 10

»ae 60,000 TR L

By Wiy i § BE pd e ] i W |
B il e EL g,

wan 19,000 SPmeee

B W ot OO et i e e
s ey LR S et e
o o | v

e

B ey o £ Y o e o B e b
PPy S M

A TR, Gt AL THAH v T R T

L e e i
vy P e T, (W ad ey iy 615w e W oy g
b vty et e D M

m?ﬁruuu [y [y T destsmse

Mobile

Wy

LIMITED-TIME OFFER

ENDS SOON!

Expiras Detober 30

THERE'S Oull WlFs LT ¥
PREOGOTE TwESE SFOCML DNPERS!

Tk e T B Vi

et pER . ans wpehe
o i

EEZEITN
%,

o DA, BT B DA

»a 60,000

Beoram Wlites e ronsny 12050
SurLbmies o ie e ] oot

15 Mt Gt
VAR ——_
S ——
LR W

A

L L WML W AT

oo 19,000

Py Wl et 3 D000 BB
W el 11306 = e bre o
Top eyt ] ety

5100 Stmtersrt Gowedd

e gy e o perv
o St i o S
M iy Sy

TELT B RERAT™ C AN

«0a 75,000

Bt s et 10,000 Al
W g 5000 e
rm e ] e

Lty (e

Ship Enil® Accamal

it for o B Cad
M e b

EARN ENTRA CATH ALL VERA
ATHUPLET

oy R 1y s B
trwey dam ] G e
i b g e Ltk | 7P
1 sy iy o I i —
Sy e Lt L
e o Card Mesrhars!




Mark Eastman Delta Airlines: Fall LTO — Print: Dual Card Pamphlets, 4"x 9"

Design, image editing, typesetting and production.

F’ F

MILES DON'T EXPIRE!

E 5 ADELTA o E i
GOLD DELTA SKYMILES' 2 PLATINUM DELTA sl K
CREDIT CARD = B SKYMILES’ CREDIT CARD L. = =
GBI 2 75,000 HE
e < Earn 35;660 Bonus Miles g °
.= o

and 5,000 MQMs

(Medallion Qualification Miles) after spending

$3,000 in purchases on the Card in the first
3 months. | = :(al

$100 Statement Credit

after you make a Delta purchase with your EARN 2 MILES PER $1 SPENT

new Card within your first 3 months2 on purchases made directly with Delta” on your
Card, plus one mile per dollar for everyday purchases

AN NN~ S |

Earn 26866 Bonus Miles :
EARN = VUU eyt oumimmeied | ML DOVTEXPRE
$50 Statement Credit

atter yoo malke a Defta purchase with yoor new
Card within yoen fest 3 manth EARK 2MILES PER $1 SPENT
s b prcacs e Ly with it e yee

$0 introductory Annual Fee o plrscow sl o e s ey o

for the Hest yuat, Bhen 55 o il e o v i 8 Sk ke Annual Fee $195°($250 if application is you make on your Card as a SkyMiles member.®
received on or after 1/30/2020).
= m‘f’”‘c
PAY WITH MELES a FIRST CHECKED BAG FREE
bt oo meconm i o et o e o ol o on Delta flights for a savings of up to $240 per
ke when booking ~ For ety 5000 PAY WITH MILES round-trip for a family of four*
FEST CHECKED BAG FREE e, ircherind. ot otk o it lets you redeem for all or part of the cost of your
on Dedta Mighbs for 3 v of g bo 5240 e tickets when booking at delta.com — for every 5000
wound-irp o a ey of dom miles redeemed, get $50 off the cost of your ticket.”
=
)
HOFOREIGE TRANSACTHON FEES MAIN CABIN 1PRIORITY BOARDING
i o e et 0 waha on Delta flights so you can board early, stow your
fun s Cvara ANNUAL COMPANION CERTIFICATE carry-on and settle in sooner
Enjoy a Domestic Main Cabin Round-Trip Companion
""“L' CABINT mm?m Certificate each year upon renewal of your Card.”
o Dy Mgl e s Bcitoe] sy, 10 i DT i iy g i D it Wy S i i, Don't wait, apply today for the Card that's right for you.
camponand setthe nsoore W 1 “ ' than $75 New benefit are coming soon and will be automatically applied to your

o rm D o Iy, See t il Card effective 1/30/2020. Learn more at NewDeltaAmex.com.

Call e apply cnline today!  Sec Bow on the cover, Call or apply online today! | See how on the cover.

75,000
EARN 25,500
BONUS MILES

AND 5,000 MQMs.!

SHOILEINOD OHY SWHIL

APPLY ONLINE TODAY!

www.deltaapply.com/

1-877-357-2532 s

APPLY USING IN-FLIGHT WI-Rl




Mark Eastman Delta Airlines: Fall LTO — Print: Dual Card Pamphlet Inserts, 8.5"x 11"

Design, image editing, typesetting and production.

IFS ACS PURL Push

LIMITED-TIM
OFFER IS ON'NO

October 1-30

See complete offer details in
the enclosed pamphlets.

SKYMILES

Terms Apply.

Your Limited-Time Offer pamphlets are here!
Use these and the QR badge to promote this hot deal.

HERE'S WHAT TO DO AT YOUR LOCATION

1. At the start of the first shift on October 1, display these
Limited-Time Offer pamphlets in the check-in kiosk
holders, at check-in and bag drop counters, and behind
gate and help desk counters and baggage services desks

Discard any and all earlier versions of the pamphlets

From October 1-30, Agents behind the counters
should place their customer’s travel documents inside
a Limited-Time Offer pamphlet

4.  From October 1-30, restock pamphlets in each location
every morning and evening

Keep track of pamphlet usage — if you think you're
going to run out of inventory within 5-7 days, contact
support@deltauplift.com before you run out

The evening of October 30, remove all Limited-Time
Offer pamphlets and dispose of any remaining inventory

At the beginning of the first shift on October 37, set

out the new general Welcome Offer pamphlets at every
check-in and bag drop counter and in the check-in
kiosk holders

BRIEF YOUR TEAM THE WEEK OF SEPTEMBER 30

= Agents should get ready to promote the Limited-Time
Offer by enrolling in Uplift and taking online training
for the Gold and Platinum Cards:

* Visit deltauplift.com or

* Go to Delta Net > click “All Tools" on the bottom
right-hand side of the page > select Uplift >
follow link to deltauplift.com

the campaign without any extra promotion required
(but Agents may promote the offer as time permits)

If a customer has questions about the Cards or the
Limited-Time Offer and other customers are waiting,
Agents may direct the customer to the lobby Agent

Agents can order personalized Limited-Time Offer
pampbhlets with their PPR# pre-printed on them

LIMITED-TIM
OFFERIS ON'NO

October 1-30

See complete offer detailsin
the enclosed pamphiets. Terims Aply.

Your Limited-Time Offer pamphlets are here!
Use these and the QR badge to promote this hot deal.

HERE'S WHAT TO DO AT YOUR LOCATION

1. The morning of October 1 stock these Linited-Time 5. The evening of Octaber 30, remove all Limited-Time
Offer pamphlets in the lounge AMEX brochure towers Offer pamphlets and dispose of any remaining inventory
(where available) and/or resource areas

o

Al the beginning of the first shift on October 31, set
Discard any and all earlier versions of the pamphlets out the new general Welcome Offer pamphlets in the
lounge AMEX brochure towers (where available)
and/or resource areas

From October 1-30, restack pamphlets in each location
every morning and evening

IS

Keep track of pamphlet usage — if you think you're

going to run out of inventory within 5-7 days, contact
support@deltauplift.com before you run out

BRIEF YOUR TEAM THE WEEK OF SEPTEMBER 30

+ Flight Attendants should get ready to promote the + Remind your teams that the special Limited-Time Offer
Limited-Time Offer by enrolling in Uplift and taking PA should be made on every fight — it can be found on
online training for the Gold and Platinum Cards: the IFS Portal and it replaces the mandatory PA found in

 Visit deltauplift.com or section 4 of the announcement handbook

+ Go to Delta Net > click *
right-hand side of the pa;
follow link to deltauplift.

+ Delta Employees can ear $50-§75 for every approved  * Remind your team that their Uplift QR badges
Delta SkyMiles Credit Card application that includes always take customers to the current offer,

their PPR# (referral code) including this one!

Is” on the bottom + Flight Attendants can order personalized Limited-Time
slect Uplift > Offer pamphlets with their PPR# pre-printed on them
for free at deltauplift.com/promotools

“M w Learn more about this offer at deltauplift.com/LTO

GENERIC IFS FALL 2019 LTO

Promote the Cards. Get Paid. ADELTA

PURL Order

LIMITED-TIM
OFFERIS ON'NO

October 1-30

See complete offer details in

the enclosed pamphets. Terms Apply.

Your Limited-Time Offer pamphlets are here!
Use these and the QR badge to promote this hot deal.

HERE'S WHAT TO DO TO EARN MORE UPLIFT REWARDS

ACCEPT PROMOTIONAL RULES
Before you can promote this offer, you must review and accept the Limited-Time Offer
Terms and Conditions at deltauplift.com/LTO.

TAKE THE TRAINING
Get ready to promote the Limited-Time Offer by taking the Uplift online training for the Gold

LIMITED-TIM
OFFER IS 0N'N0

October 1-30

See complete offer details n
the enclosed pamphiets. Tetins AppI.

Your Limited-Time Offer pamphlets are here!
Use these and the QR badge to promote this hot deal.

HERE'S WHAT TO DO TO EARN MORE UPLIFT REWARDS

USE YOUR PERSONALIZED TOOLS

The enclosed pamphlets are personalized just for you. Use these and/or your Uplift
QR badge to promote the Limited-Time Offer to customers, family, and friends and
close the sale.

IMPORTANT

Discard any and all earlier versions of the pamphlets. Only distribute the current
pamphlets October 1-30, 2019 — your customers will not be able to access the
Limited-Time Offer before or after these dates.

NEED MORE?
Order more personalized Limited-Time Offer pamphlets free of charge at
deltauplift.com/promotools by the end of the day on October 22 to get them
before the Limited-Time Offer ends.

MW w Learn more about this offer at deltauplift.com/LTO

PURL ORDER FALL 2015 LTO

Promote the Cards. Get Paid. ADELTA

Contractor

LIMITED-TIM
OFFER IS 0N‘No

October 1-30

See complete offer details in
the enclosed pamphiets = Ters Apply.

Put these Limited-Time Offer pamphlets on display today
and help your team elevate customers’ travel experiences.

THESE PAMPHLETS INCLUDE:

Details of the current Limited-Time Offer for the Gold and Platinum Delta SkyMiles’ Credit Cards
and an overview of the top travel benefits that come with the Cards.

LEADERS, HERE'S WHAT TO DO:

+ Delta Employees can earn $50-$75 for every approved for free at deltauplift.com/promotools and Platinum Cards — you can earn miles for any new training you haven't taken. y
Delta SkyMiles Credit Card eation that includ USE YOUR PERSONALIZED TOOLS ° Discard any and all earlier versions of Card pamphlets in your area — dual card pamphiets
elta les Credl ard a Ication that Includes f : B should be removed the evening of September 30.
. Y PP Remind your team that their Upllft QR badges H The enclosed pamphlets are personalized just for you. Use these and/or your Uplift QR badge
their PPR# (referral code) a |Ways take customers to the current offer =¥ to promote the Limited-Time Offer to customers, family, and friends and close the sale. o Put the enclosed new on display where and will have
) N . ! easy access to them — check-in counters, kiosks, service counters, gates, and IFS lounges.
. Every customer with printed travel documents should get |ndudmg this one! 5 IMPORTANT This ensures that your customers will get the most current Card offers and information.
. . . * _ Discard any and all earlier versions of the Only distribute the current pamphlets
a pamphlet — the information in the pamphlet supports October 1-30, 2019 — your customers will not be able to access the Limited-Time Offer o If you need more pamphlets, you can order them by calling 1-800-667-1068.
Hours: Mon-Fri, 9am-6pm ET (except on U.S. holidays).
before or after these dates.
NEED MORE?
Order more personalized Limited-Time Offer pamphlets free of charge at
L b t th ff t d It I ft LTO deltauplift.com/promotools by the end of the day on October 22 to get them
earn more abou IS OoTTter at deltauplirt.com before the Limted Time Offer ends.
GENERIC ACS FALL 2019 LTO
MM w Learn more about this offer at deltauplift.com/LTO MW w Thank you for supporting Upl|ftI
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